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After five years on the road, taking their anthems from small rooms to sold out arenas, Scottish guitar band The Snuts have come home. It’s been a long and varied journey since their 2021 debut: After establishing themselves with the number one album W.L., the band surprised fans with the politically charged, genre-hopping follow-up Burn the Empire in 2022. Their 2024 third album Millennials – released on the band’s own label, Happy Artist – was another twist on their signature sound; foregrounding breezy guitars and unabashedly pop songwriting. The four-piece are returning in 2026 with their most human, affecting work to date, after spending time reconnecting with their small town roots. “We were home, giving ourselves time to work through the real stuff, and to put the real stuff back into the songs,” says Jack Cochrane, The Snuts’ frontman and primary songwriter, of the year they spent working on new material. “With all our records, the topics and the themes have been about real life, but this is braver and more personal.”

Released on January 30, the single “Summer Rain” draws on an experience that affects many, but is often shied away from in music. “My wife was struggling really badly with postnatal depression,” Cochrane reveals. “We had a kid when the band had just released our third album and were on tour. That's way too much to be doing with a newborn.” The lyrics work through the couple’s shared experience, and the harsh shock of reality after the “rock’n’roll circus” of touring life. “I thought that I could just fix it – that’s a classic man thing – then I had to actually grow up. Lyrically, the song expresses the impact of change and the fear of the future, but also a willingness or plea to restart and claim back functional happiness.”

Crucially, the song’s heavy themes are met with a palpable sense of hope, building to an anthemic crescendo – a balance of light and shade echoed in the song’s video, shot by filmmaker Charles Gall (English Teacher, Lola Young) in an ancient Scottish woodland and nearby beach. Black and white images of Cochrane alone are juxtaposed with colourful shots of children playing on the shoreline. “We wanted children to represent the innocence and bravery of youth, deconstructing fears and turning them into hopefulness. The song represents that journey: a really hard time towards a really beautiful thing.”

The down-to-earth themes of The Snuts’ new music came about after the band’s return to their small town in West Lothian, Scotland, after years of living in Glasgow. Although it was a conscious decision aligning with the circumstances of growing older – several members of the band are now parents – the move was bittersweet. “Coming home felt like a bit of defeat at first,” Cochrane admits.” Kids from a smaller place have always got that need to get to the city, and being there is a marker that what you’re doing is working. So when you think that step back, it does feel like an upset in your progress.” 

Cochrane tackled his self-doubt head-on, focusing on building a studio in his new home, using skills and tools from his pre-band trade as a joiner and carpenter. “When it was built we started making a record straight away. Then I knew I could do all this here, and be more comfortable here.” One of the first songs the band wrote was “Summer Rain” b-side “Motherlands”, a love letter to their hometown, and the quiet magic of small towns everywhere.

The humanity and hope of these first two songs were the catalyst for the band’s upcoming fourth album, to be released later in 2026 – as was the phrase “enjoying short moments”, an almost-accidental overarching theme written down by Cochrane in a burst of inspiration. “Once I had that, I just wanted to write from that feeling,” he says. “The big things are the big things, but I'm appreciating the nice things, even if they're like small and infrequent.” 

Five years on from their debut, this resonates with a group growing older, gaining personal responsibilities and going through hardship, but learning to treasure small joys. The songs draw on stories of lost loved ones and reconnecting with childhood friends. Cochrane digs into the lack of confidence that can plague young men in Scotland, characteristic for a writer who has been outspoken about issues around mental health. The songs are carried by moments of musical brightness, intended to offer catharsis and release – especially in the context of the high-energy live shows that the band are known for.

Initially signed to a major label, The Snuts established themselves in expensive recording studios with high-end producers – but now, they’re doing things differently, and for the better. Along with Cochrane’s writing partner Scott Anderson, who co-produced Millennials, the band adopted a do-it-yourself attitude to their new material. They used portable equipment to record in rented houses in the Scottish countryside, or recorded at Cochrane’s home studio. This sustainable way of working aligns with the ethos of Happy Artist, the label Cochrane set up with long-time managers Adam Harris and Callum Read, which secured a distribution partnership with Virgin Music Group last year.

Happy Artist won’t just release music by The Snuts in 2026 – it will be a platform for exciting new talent from Scotland. “I'm excited about all this music coming from the same well,” explains Cochrane, who will offer tailored support to artists, from hands-on production to lighter-touch guidance, informed by his experience in the industry. “I'm passionate about the ethos behind the label, which is literally happy artists. If you have any level of success in music, and it stops making you happy, it feels really strange – like it could be your fault, when most of the time it's not. I'd love to create an environment where the thing you love doing does actually make you happy once it's out there.” Artists with 2026 releases on the label range from rappers to bands to singer-songwriters. Cochrane has a long-term dream of building up a music industry infrastructure in his home country. “So much great music come out of Scotland, and I don't see why artists should have to bypass the country as a whole to be successful.”

Before their fourth album is released to the world, the band are taking their new songs of adversity and hope directly to their fans, via a tour of intimate UK venues in March. The moments of much-needed human connection – between band and fans, between fans and each other – during The Snuts’ live shows directly inspired the album’s anthemic sound. The band have grown up together, experiencing milestones and difficulties alongside each other – and they’re hoping to extend that sense of support and community to the audience that has grown up with them. “You can be alone when you're going something, then when someone else goes through it, you both feel less alone,” Cochrane concludes. “We’re keeping it true and honest.”

For more on info contact warren@chuffmedia.com
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